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Social Case Studies

Employee surveys, training programmes and community investment projects. Click
on the case studies below to find out more about some of the initiatives at Johnson
Matthey.

Raising Awareness of Health Charity of the Year Sparking the Interest of Young
and Safety in the Home Read more about our 2008/09 charity Patients
Employees at our site in Panki, India, partnership A donation from Johnson Matthey’s
hold an interactive session with the New York office sparks up ‘Weird
local community Science’

Read the case study = Read the case study = Read the case study =

Tradition of Training at Redwitz Improving Employee Our Aim to Become an
Read about our training scheme for Engagement and Satisfaction Employer of Choice
young apprentices Read about our employee satisfaction Find out if we stood the test of
survey ‘employer of choice’
Read the case study = Read the case study = Read the case study =

Investing in the Community Giving with a ‘Giving Tree’ at Attracting the Best Talent
Read about a local scheme to benefit Christmas in West Deptford Read about the work we've done to
the town of Royston, home to Johnson Find out how employees have been enhance our recruitment systems
Matthey’s largest site supporting the local community — year

after year

Read the case study = Read the case study = Read the case study =



Engaging our Employees and
Enhancing Performance with
Better Visual Communication

Read about the initiatives at our
Germiston site in South Africa

Read the case study =

Generating Genius

How we are working to promote
awareness and understanding of
science among young people

Read the case study =

Raising Sustainability
Awareness — One Employee at
a Time

How employees at our site in Ward Hill,
US, are embracing sustainability

Read the case study =

Johnson Matthey — One to
Admire!

Find out what other companies in the
industry think of Johnson Matthey

Read the case study =









Sparking the Interest of Young Patients

Tradition of Training at Redwitz

Improving Employee Engagement and Satisfaction

Our Aim to Become an Employer of Choice

Investing in the Community

Giving with a ‘Giving Tree’ at Christmas in West Deptford
Attracting the Best Talent

Engaging our Employees and Enhancing Performance with Better Visual
Communications

Johnson Matthey — One to Admire!

Generating Genius




Johnson Matthey — One to Admire!

Neil Carson, Chief Executive of Johnson Matthey (left) receives our ‘Most Admired’ award from Lord Heseltine.

What do other companies in the industry think of Johnson Matthey?

The good news is that Johnson Matthey has been voted number 2 in the annual list of
‘Britain’'s Most Admired Companies’, our highest ever overall score. We were placed a close
second to drinks manufacturer Diageo (of Guinness and Smirnoff fame) and came out
ahead of other respected industry names such as Unilever (No 3), Tesco (No 5) and
Rolls-Royce (No 7).

The survey is organised by business magazine Management Today. It asks Britain’s ten
largest public companies in 24 sectors to evaluate their peers. Participants rated their
sector rivals on a scale of 0 to 10 on their performance according to nine criteria, which
included financial soundness, community and environmental responsibility and capacity to
innovate. Analysts at leading City investment firms are also polled.

Johnson Matthey also ranked number 1 out of all 240 companies surveyed in terms of value
as a long term investment and came out on top as the most admired company in the UK
Chemicals sector.

The magazine noted that, unlike the others at the top of the league table, Johnson Matthey
‘eschews the limelight’, describing us as ‘a quiet success story’ and ‘consistent top five
performer’ in the Most Admired list.

Other Social Case Studies

e Raising Awareness of Health and Safety in the Home

e Charity of the Year

e Sparking the Interest of Young Patients

e Tradition of Training at Redwitz

e Improving Employee Engagement and Satisfaction

e Our Aim to Become an Employer of Choice

e Investing in the Community

e Giving with a ‘Giving Tree’ at Christmas in West Deptford

e Attracting the Best Talent

e Engaging our Employees and Enhancing Performance with Better Visual
Communications

e Raising Sustainability Awareness — One Employee at a Time



e Generating Genius



Generating Genius
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Students at summer school — part of the three year ‘Generating Genius’ Science Ambassadors programme.

Science is at the very heart of our business and encouraging the next generation
of scientists is crucial to the sustainability of our industry. A career in science
can be exciting, extremely varied and rewarding — but how do we demonstrate
this to children in a creative and engaging way? In 2008/09 Johnson Matthey
initiated a specific programme of support focused on promoting the
understanding and awareness of science among young people.

One beneficiary of this support is UK charity Generating Genius, a Science Ambassadors
programme which introduces talented students from inner city areas to a range of science
disciplines and trains them to act as science peer role models to other children in their
schools and communities.

Around 20 teenage students participate over a three year period where they attend summer
schools and a variety of follow up sessions. A broad range of science topics are covered
from chemistry, physics and engineering to web design and biomedical engineering.

Generating Genius teaches science using real life contexts to inspire and engage its
students. The theme of last year’'s summer school was a ‘Scrapheap Challenge’ where
students applied their science and engineering know-how to recycle old electronics
equipment (scrapped VHS video recorders, electric toothbrushes etc.) to create artistic
installations motorised by green technology. In addition to the practical science and project
management aspects of the programme, students also develop their problem solving,
leadership, team working and presentation skills. Throughout the three year programme and
beyond, the students will become more confident, better prepared and more connected to
the working world.

Developing the students as role models to others is an important aspect of the programme.
This seeding of exemplars of science and technology is expected to have a multiplier effect
across the community and the schooling system in the medium term and in the longer term
lead directly to more children pursuing science related careers.

Other Social Case Studies

e Raising Awareness of Health and Safety in the Home
e Charity of the Year
e Sparking the Interest of Young Patients



Tradition of Training at Redwitz

Improving Employee Engagement and Satisfaction

Our Aim to Become an Employer of Choice

Investing in the Community

Giving with a ‘Giving Tree’ at Christmas in West Deptford

Attracting the Best Talent

Engaging our Employees and Enhancing Performance with Better Visual
Communications

Raising Sustainability Awareness — One Employee at a Time

Johnson Matthey — One to Admire!




